Elise Fontaine
Social Media Marketing Manager
New Orleans, LA  |  (504) 555-0149  |  elise.fontaine@example.com
elisefontaine.example.com  |  linkedin.example.com/in/elisefontaine
Professional Summary
Social media marketing manager with eight years in hospitality and travel who ran a spring campaign that produced 1,860 direct hotel bookings at $38 each, down from $61. Seeking a digital marketing manager role at a hotel group or destination brand.
Skills
Marketing: Social campaign planning, paid social, email and social integration, seasonal promotions, influencer partnerships, SEO basics, budget management
Platforms and tools: Instagram, Facebook, TikTok, Pinterest, Meta Ads Manager, Google Analytics 4, Sprout Social, Mailchimp, Canva, Adobe Creative Cloud
Analytics: Campaign reporting, UTM tracking, attribution basics, conversion tracking, cost per booking
Professional Experience
Social Media Marketing Manager, Magnolia Row Hotels, New Orleans, LA	Apr 2021 - Present
1. Plan and run paid and organic social for five boutique hotels with a combined $210,000 annual social budget.
1. Led a spring weekday campaign on Instagram and Facebook that produced 1,860 direct bookings at a cost per booking of $38, down from $61 the year before.
1. Work with the revenue manager each month to promote slow periods; social-driven room nights rose 22 percent year over year in 2025.
1. Built a guest content program that collects permission-based photos for ads and the website, now holding 900 approved images.
1. Coordinate a monthly calendar with the email marketing manager so social, email and website offers match.
1. Manage two junior coordinators and a freelance photographer with a monthly content shoot at a different property.
Social Media Specialist	Jun 2019 - Mar 2021
Gulf South Tourism Council, New Orleans, LA
1. Managed the council’s Facebook, Instagram and Pinterest accounts and answered traveler questions within one business day.
1. Built a "locals recommend" video series featuring 30 small businesses that earned 2.1 million combined views.
1. Moved the content plan to virtual events and takeout during the 2020 closures and grew Facebook reach 38 percent between March 2020 and March 2021.
Marketing Assistant, Frenchmen Street Music Hall, New Orleans, LA	Aug 2018 - May 2019
1. Posted event announcements and ran giveaways that added 2,400 Instagram followers in nine months.
Education and Certifications
B.A. Marketing, Loyola University New Orleans	2018
Google Analytics Certification, Google	2024
