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Professional Summary
Social media manager with five years in direct-to-consumer beauty who grew a skincare brand’s TikTok from 22,000 to 168,000 followers in 18 months. Seeking a social media manager or senior manager role at a beauty or wellness brand.
Skills
Strategy and content: Social strategy, content calendars, creator and influencer programs, UGC sourcing, copywriting, trend monitoring
Platforms and paid: Instagram, TikTok, YouTube, Pinterest, Meta Ads Manager, TikTok Spark Ads, affiliate links
Tools: Sprout Social, Google Analytics 4, Shopify reports, Klaviyo, Canva, CapCut, Notion, Airtable
Professional Experience
Social Media Manager, Bloom and Bare Skincare, Los Angeles, CA	Mar 2023 - Present
1. Own organic social for a skincare brand with $14 million in annual sales, managing two freelance editors and a part-time community moderator.
1. Grew TikTok from 22,000 to 168,000 followers in 18 months with a weekly series answering customer questions alongside a dermatologist advisor.
1. Run a seeding program that sends product to 80 creators a quarter; creator-specific discount codes accounted for 19 percent of social-attributed orders in Q3 2025.
1. Test paid creative with the performance marketer and promote the best organic posts with Spark Ads; cost per purchase on those ads is 30 percent lower than on studio-made ads.
1. Created a shared Notion hub for brand voice, content pillars and creator briefs, cutting freelancer onboarding from two weeks to three days.
1. Report weekly on followers, engagement and tracked sales and flag trends to the product team, such as the rising volume of sunscreen layering questions.
1. Respond to 150 to 200 comments and DMs a week with a two-person moderation guide, keeping average first response under 4 hours.
Social Media Coordinator, Willow Lane Hair Care, Santa Monica, CA	Jul 2021 - Feb 2023
1. Scheduled and posted 12 to 15 pieces of content a week, moderated comments and replied to customer messages within one business day.
1. Built the brand’s first UGC library with permission from 140 customers and used it in ads, emails and the website.
1. Raised Instagram engagement rate from 1.4 to 2.6 percent in eight months by switching from product photos to before-and-after videos.
1. Coordinated a 12-creator launch for a new shampoo line that produced 340 posts and 6,200 landing page visits in the first two weeks.
Education and Certifications
B.A. Communication, University of California, Los Angeles	2021
HubSpot Social Media Marketing Certification, HubSpot Academy	2022
