Jessica Hartwell
Senior Social Media Manager
New York, NY  |  (646) 555-0132  |  jessica.hartwell@example.com
jessicahartwell.example.com  |  linkedin.example.com/in/jessicahartwell
Professional Summary
Social media leader with ten years in consumer brands and agencies who manages a four-person team and a $420,000 paid social budget, and raised return on ad spend from 2.4 to 3.6 in 2025. Seeking a head of social or director role at a consumer brand.
Skills
Strategy and leadership: Channel strategy, content calendars, team management, agency and creator partnerships, budget planning, quarterly reporting
Channels and paid: Instagram, TikTok, Pinterest, YouTube Shorts, Meta Ads Manager, TikTok Ads Manager, Pinterest Ads
Tools and analytics: Sprout Social, Google Analytics 4, Brandwatch, Looker Studio, Asana, Canva, Adobe Premiere Pro
Professional Experience
Senior Social Media Manager, Marlowe and Co., New York, NY	Feb 2022 - Present
1. Lead two content producers, a community manager and a paid social specialist across Instagram, TikTok and Pinterest for a home goods brand with $38 million in annual sales.
1. Grew Instagram from 182,000 to 411,000 followers between February 2022 and February 2025 and raised engagement rate from 2.1 to 3.8 percent by shifting to short-form video and creator content.
1. Manage a $420,000 annual paid social budget; return on ad spend (Meta attribution, 7-day click) rose from 2.4 in 2024 to 3.6 in 2025 after moving spend to creator-made ads and retargeting.
1. Built a creator program with 60 active partners, using written briefs, usage rights and monthly reviews; ads using creator content cost 27 percent less per purchase than studio-made ads in 2025.
1. Present monthly results to the CMO and quarterly plans to the executive team, linking social to site sessions, email sign-ups and sales in GA4.
1. Wrote a crisis response guide after a shipping complaint went viral in 2023 and cut first response time on social from 9 hours to under 2.
Social Media Manager, Tandem Social (agency), New York, NY	Jun 2018 - Jan 2022
1. Managed organic and paid social for six client accounts in food, home and wellness with monthly budgets from $5,000 to $60,000.
1. Launched a TikTok presence for a regional grocery brand that reached 120,000 followers in 14 months and coincided with a 9 percent lift in app downloads.
1. Wrote monthly reporting decks for clients and trained two junior managers on reporting.
Social Media Coordinator	Jul 2016 - May 2018
Kettle and Crumb Bakery Group, Brooklyn, NY
1. Planned and posted daily content for three bakery locations and grew Instagram followers from 9,000 to 28,000 through local partnerships and customer photo features.
Education and Certifications
B.A. Communications, Fordham University	2016
Google Analytics Certification, Google	2024
